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Abstract

Going beyond the previous research about how to encourage more students to select hospitality and
tourism (hereafter H&T) management as their major, rather than focusing on the factors motivating
students to claim H&T management as their major, the present study aims to examine the constraints
preventing students from becoming the H&T management majors. By employing a case study meth-
odology, 14 switching-major students from a H&T management program at a public university in the
north-east of United States were interviewed. The results indicate that the elements from students’ per-
sonal side, their parents’ side, and H&T management programs’ side all play the significant impacts on
inhibiting students to select H&T management as their major. The feasible solutions and strategies to

overcome such identified constraints are recommended.
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1.Introduction

As one of the biggest industries by employ-
ment in the United States, the hospitality and
tourism industry has demonstrated the tremen-
dous momentum in creating and offering job op-
portunities in the U.S. job market in the past ten
years and will continue such striking trend in the
next ten years according to the reports from U.S.
Bureau of Labor Statistics (U.S. Bureau of Labor
Statistics, 2020). As the H&T industry is generat-
ing a large number of job opportunities, it turns to
be more critical for the educational institutions to
meet such growing demand by supplying enough
qualified graduates. In particular, as the large
national and multi-national corporations have
increasingly dominated ownership of H&T busi-
ness, the need for managers with a formal educa-
tion in H&T management is also rapidly growing.
To respond such huge crave for the competent
job candidates, the number of postsecondary in-
stitutions offering H&T programs has more than
quadrupled between 1970s and 2000s (Riegel &
Dallas, 2004).

Nevertheless, H&T is not a popular major
in the U.S. and most of freshmen did not select
H&T as their intended major when they started
their postsecondary programs. According to the
data revealed in the report, The American Fresh-
man: National Norms Fall 2016 (Eagan, Stol-
zenberg, Zimmerman, Aragon, Sayson, & Rios-
Aguilar, 2017), which was based on the survey
among 137,456 first-time, full-time students
who entered 184 U.S. colleges and universities
of varying type in the fall of 2016, only 0.3% of

freshmen selected H&T as their intended major

among the 90 different majors. Therefore, the
fast growth of H&T management programs has
not relieved the growing pressure from the H&T
business for increasing the supply of well-trained
graduates, but has inevitably generated intense
competition among H&T management programs
for both better quality and increased quantity of
students. As a result, a number of studies have
been conducted to understand how to encourage
more students to select H&T as their major by
identifying the key factors motivating students
to major in H&T management (Bushell, Prosser,
Faulkner, & Jafari, 2001; Huyton, 1997; Kim,
Guo, Wang & Agrusa, 2007; Lee, Olds, & Lee,
2010; O’Mahony, McWilliams, & Whitelaw,
2001; Purcell & Quinn, 1996; Zhao, 1991).
However, those previous studies treated the
study subjects, the students studying in the H&T
management programs, as a holistic cohort and
did not consider the nature that most of freshmen
did not select H& T management as their intended
major as shown in the survey report (i.e. Eagan,
Stolzenberg, Zimmerman, Aragon, Sayson, &
Rios-Aguilar, 2017). In other words, most of the
current students with the major of H&T manage-
ment did not originally select H&T management
as their major when they started their college
programs. Therefore, a critical question is com-
ing into being. The question is why most of the
current H&T management program students did
not originally select H&T management as their
major. By answering this question, it would help
students save their time of degree completing,
and, ultimately, the cost of college; it would also
help H&T management department locate more

excellent major students directly and make those
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students’ college experiences more successful by

engaging with them as early as possible.

2.Literature Review

The selection of a college major is a vital de-
cision that all college students must make and
has a huge impact on shaping their future career
path. Such decision does not only affect students’
personal life, but directly determine the viability
of postsecondary programs and the development
of industries which heavily depend on the sup-
ply of qualified graduates. To understand how
students select their majors, the previous studies
have primarily focused on identifying the key in-
fluential factors affecting the selection of majors
by students from the different disciplines in vari-
ous countries. For example, Aldosary and Assaf
(1996) studied the new orientation students, who
selected a major in the College of Environmen-
tal Design from a university in Saudi Arabia, to
reveal the most important factors influencing
the major selection. Beffy, Fougere and Mau-
rel (2012) analyzed survey data collected from
university graduates in the fields of sciences,
humanities and social sciences, and law, econom-
ics and management to find out the determinants
of postsecondary major choices in France. More
research with the similar study purpose has been
conducted in the United States among the dif-
ferent types of universities and by the different
approaches (Crampton, Walstrom, & Scham-
bach, 2006; Keck, 2016; Keshishian, Brocavich,
Boone, & Pal, 2010; Malgwi, Howe, & Burnaby,
2005; Wiswall & Zafar, 2013).

Following such study trends, many research-
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ers have also examined the factors motivating
students to select H&T management as their
major. Table 1 provides a glimpse of those ma-
jor research. As shown in Table 1, based on their
research on high school students in Australia,
O’Mahony, McWilliams, and Whitelaw (2001)
discovered the reasons why high school students
chose to enroll in a hospitality-degree course at
Victoria University in Melbourne of Australia.
Kim, Guo, Wang, and Agrusa (2007) studied the
students in China, Taiwan, and Korea at both un-
dergraduate and master’s level to find out the rea-
sons why those students want to major in H&T
management. Focusing on the same region, Lee,
Kim, and Lo (2008) studied college students in
Hong Kong to identify why they wanted to study
H&T management and why they wanted to pur-
sue H&T management degrees abroad. Mean-
while, by examining a specific urban university in
Toronto of Canada, Dodds and Muchnick (2008)
revealed the expectations of students for choosing
the H&T program. Different from previous re-
search, Lee, Olds, and Lee (2010) focused on the
United States by investigating the U.S. students
to understand what motivated them to major in
H&T management. Furthermore, Mohammad and
Alsaleh (2013) conducted the similar study by ex-
amining the undergraduate students in the Jordan
Applied University College of Hospitality and
Tourism. More recently, Jamnia and Pan (2017)
and Shyju and Tanwar (2020) explored the same
research question by studying the undergraduate
students pursuing on H&T in a private university
of Taiwan and the H&T students at the postgradu-

ate level in India respectively. All those studies
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identified a variety of factors motivating students to select H&T management as their major.

Table 1 Research on Identifying the Factors Motivating Students to Select Hospitality and Tourism

Management as Their Major

Publishing .
Authors Study Subjects Study Purposes
Year
2001 O’Mahony, Australian high school The reasons why high school students
McWilliams, students chose to enroll in a hospitality-degree
& Whitelaw course at Victoria University in
Melbourne of Australia
2007 Kim, Guo, The students in China, The reasons why those students want
Wang,& Taiwan, and Korea at to major in hospitality
Agrusa both undergraduate and and tourism management
master’s level
2008 Lee, Kim, & College students in Hong The major reasons why college
Lo Kong students wanted to pursue hospitality
and tourism management degrees
abroad
2008 Dodds & Students in an urban The expectations of students for
Muchnick university in Toronto of choosing a hospitality and tourism
Canada program
2010 Lee, Olds, & The U.S. students in the The reasons why college students in
Lee Western, the U.S. want to study hospitality and
Midwestern, and Southern | tourism management and the major
HTM institutions subject areas within hospitality and
tourism management in which U.S.
students want to specialize
2013 Mohammad & | Undergraduate students The reasons why students want to
Alsaleh in the Jordan Applied major in tourism
University College of
Hospitality and Tourism
in Jordan
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2017 Jamnia & Pan Undergraduate students The motivations for seeking studies in
to seek studies in tourism and hospitality
tourism and hospitality

in a Taiwanese private

university
2020 Shyju & | Students pursuing the The key factors explaining students’
Tanwar hospitality and tourism motivations to study a hospitality and
management at the tourism management program.

postgraduate level in

India.

Nevertheless, such research has only focused on one side of story about the students’ major selec-
tion process and treated the study subjects, H&T management major students, as a simple monolithic
group of people. In fact, the students’ major selection process is a negotiation process between motiva-
tors and constraints. Besides the factors motivating students to select their majors, there are also some
constraints which prevent students from becoming the majors. The previous research has primarily
focused on identifying the motivators, there is a lack of study about the constraints. In addition, the pre-
vious research did not consider the fact that not all the current H&T management major students origi-
nally claimed H&T management as their major, but there are a number of students switching to H&T
management from other majors. And, it is not known what prevents those students from selecting H&T
management as their major originally.

Furthermore, as revealed in the previous studies about the different major selection regimes in the
world, the United States is well-known for very flexible major selection policies and the ability to
change majors with few restrictions (Bordon & Fu, 2015; Hastings, Neilson, & Zimmerman, 2013). As
a result, based on the data reported by the U.S. Department of Education about the extent to which first-
time associate’s and bachelor’s degree students changed their majors within 3 years of enrollment, about
30 percent of undergraduates who had declared a major had changed their major at least once (National
Center for Education Statistics, 2017). These data indicate that switching major is very prevalent in the
U.S. undergraduate programs. In particular, not many U.S. freshmen originally claimed themselves as
H&T management majors when they start their postsecondary programs. According to the data revealed
in the report, The American Freshman: National Norms Fall 2016 (Eagan, Stolzenberg, Zimmerman,
Aragon, Sayson, & Rios-Aguilar, 2017), which was based on the survey among 137,456 first-time, full-
time students who entered 184 U.S. college and universities of varying type in the fall of 2016, only 0.3%

of freshmen selected H&T management as their intended major among the 90 different majors.
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Therefore, going beyond the previous research,
the present study is trying to answer the ques-
tion, why those switching-major students did not
originally claim H&T management as their major.
Through answering this question, the major con-
straints, which prevent those students from select-
ing H&T management as their major originally,
can be identified. Then, possible solutions and
strategies could be recommended to encourage
more potential students to join in the H&T man-
agement programs as early as possible by helping
them overcome those constraints. In particular, by
taking the effective measures to remove those in-
fluential constraints, H&T management programs
could make themselves more appealing to quali-
fied degree seeking candidates, and eventually,
providing more competent graduates to the job

market in H&T industry.

Figure 1. The Framework of Research Design

3.Methodology

The present study seeks to understand how
switch-major students in the H&T management
programs were prevented from selecting H&T
management as their major when they started
their postsecondary education. To accomplish
the study objective, a case study methodology
has been utilized. According to Yin (2009), case
studies are optimal when seeking to answer the
questions of why and how certain decisions are
taken. Such methodology provides a deeper-level
understanding of the social processes in a place or
places by interviewing informants and conducting
participant observation (Denzin, 1989). Figure 1
provides a visualized framework to demonstrate

how the present research has been designed.

Study Question
How switch-major students in the H&T management programs
were prevented from selecting H& T management as their major
when they started their postsecondary education

l

Methodology
Case Study

l

Study Approach
The Phenomenological Approach

l

Method

Semi-Structured Interview
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A phenomenological approach based on in-
depth interviews was employed in the present
study. Phenomenological studies examine the
meaning of human experiences through the de-
tailed descriptions provided by the people being
studied (Creswell, 1994; Creswell & Creswell,
2018). Sensitizing concepts were used in order to
provide a general sense of reference, or direction
for the analysis of the data (Patton, 1990) includ-
ing the concepts of constraints. The interviews
followed a semi-structured format in which the
main topics covered remained the same, but the
order of questions varied between the interviews.
Each question was followed by a series of probes
designed to obtain a fuller description of experi-
ences and more detailed responses.

The process of data analysis began as soon as
the initial interviews were completed, and it lasted
throughout the duration of the study. The data
were analyzed using constant comparison tech-
nique (Glaser & Strauss, 2017). First, the author
read interview transcripts to develop a broader un-
derstanding of the topic. Emergent major themes
were color coded to aid in the identification and
consolidation of findings. Subsequently, each
transcript was re-read several times by the author
in order to identify sub-themes and to ascertain
that they truly represented the information gath-
ered during the course of the interviews. New
observations, emerging themes and issues that
surfaced during the interviews were followed up
in subsequent conversations, which facilitate veri-
fication of external consistency of the previously
obtained material. After the completion of all in-
terviews, the transcripts were re-read once again

and relevant information that confirmed as well as
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contradicted emerging themes were identified.

Trustworthiness, credibility and confirmability
of data analysis were achieved through reflexibil-
ity and triangulation (Guba & Lincoln, 1989). By
contrasting identified themes from the interview
data with study subjects’ academic records, reflex-
ibility was reached. The author located consis-
tency among the themes discovered in both types
of data sources. Triangulation was accomplished
by sharing and discussing findings with academic
colleagues and research assistants when interview
data were analyzed and interpreted (Flick, 2005;
Wolcott, 1994).

In order to improve the validity of the study,
particularly to enhance the accuracy and credibil-
ity of interview content and its interpretation, the
author double checked the study subjects’ views.
Interview transcripts were sent to the interviewees
for verification and feedback. While study sub-
jects’ verification is a standard practice used to
increase the internal validity of the data, because
interviewees can read the transcripts and assure
themselves that the sensitive information that they
provide is not altered in any way. Furthermore,
in order to test for the internal validity of the data,
themes that emerged from the study were present-
ed to selected interviewees and their comments
and suggestions were followed in the data analysis
stage. Finally, external consultants who did not
have connection with this study were also invited
to examine whether the findings, interpretations,
and conclusions were supported by the data in
order to help in assessing reliability of the qualita-
tive data.

To understand why students did not claim H&T

management as their major when they originally
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started their undergraduate programs, 51 students
who switched into H&T management department
from other majors at a public university in the
northeast part of United States were invited to
participate in the study, and 14 of them accepted
the invitation for an invitation acceptance rate
of 27.5%. In addition, Guest, Bunce, and John-
son (2006), in their research about how many
interviews researchers needed for a qualitative
interview study, has identified that it requires at
least 12 interviews to discern themes concern-
ing common views and experiences among study
subjects. In other words, the present study’s sam-
ple size is big enough to provide sufficient data
needed to identify all the themes and reach the
data saturation stage which refers to the point at
which “fresh data no longer sparks new theoreti-
cal insights, nor reveals new properties of your
core theoretical categories” (Charmaz, 2006, p.
113).

A particular point of significance for the select-
ed study site is that 39% of the department’s cur-
rent students in 2019-2020 academic year were
the switching-major students. In other words, a
number of students at the selected study site did
not claim H&T management as their major when
they originally started their undergraduate pro-
grams. The interviews were conducted by using
open-ended questions focusing on participants’
experiences of selecting their major when they
were originally enrolled in the current university.
To ensure the adequate evidence for each theme
was obtained to reach conclusions (Saunders,
Sim, Kingstone, Baker, Waterfield, Bartlam, Bur-
roughs, & Jinks, 2018), data collection came to

an end when no new information, fact or idea was

obtained from the data (Fusch and Ness, 2015).

Each interview lasted about 15 — 20 minutes.

4.Findings and Discussions

After data were collected, the data analysis
process started. First, the social-demographic
characteristics of study subjects were identi-
fied. Among the 14 interviewed students, 9 of
them were female students (64%) and the rest 5
students were males (36%). Most of them were
seniors which include 8 students (57%), while
4 students (29%) were in their junior year and
2 students (14%) claimed themselves as sopho-
mores. Except for 2 out-of-state students (14%),
the rest 12 were in-state students (86%). 12
students (86%) were Caucasians and 2 African-
American students (14%). 3 students (21%) was
the transfer student from the local community
colleges, the rest 11 students (79%) started their
freshman year directly at the university where the
present study was conducted.

After the major socio-demographic features
of study subjects were uncovered, the interview
transcripts were analyzed to identify the primary
constraints preventing study subjects from select-
ing H&T management as their major originally.
To locate the influential constraints, the study
subjects were asked to share their major-selection
experiences since they started their postsecond-
ary education. During the interviews, each of the
study subjects shared the information about how
they selected their first major, why they quitted
their previous major(s) and became the H&T
management majors, and why they did not select
H&T management as their major originally. By

taking the phenomenological approach, which fo-
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cuses on examining the meaning of human expe-
riences through the detailed descriptions provided
by the people being studied (Creswell, 1994;
Creswell & Creswell, 2018), the present study
is trying to provide a full picture about how the
constraints may affect students’ major-selection
process.

Through interviewing the study subjects, the
whole stories of their major-selection experiences
were learned and the fundamental constraints af-
fecting their major-selection decision were iden-
tified. First, the interviews revealed that most
study subjects did not know H&T management
very well. For example, when one of study sub-
jects was asked why she did not selected H&T
management as her major originally, she replied:

“I think because I didnt have any experi-
ences in it. I wasnt, at that time, I wasn't
working at a job in hospitality. So, I didn't
know too much about it, [ wasn 't surround-
ed by it. So, I didnt really know anything
about it. And, that’s why I did not select
hospitality.” (R2)

In addition, when another study subject re-
sponded to the same question, she shared:

“I honestly didn't know hospitality man-

agement as major. I didnt know anything

about it. When I first thought, I thought it’s
related to hospital like a lot people prob-
ably think it.” (RS)

Although the both study subjects attributed the
root causes of not selecting H&T management as
their major to their lack of knowledge about such
major, their responses unveiled two totally dif-
ferent constraints preventing them from selecting

H&T management as their major. The first con-
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straint is the absence of information about the ca-
reer opportunities offered by H&T management
field. The second detected constraint is the misin-
terpretation of profession caused by the name of
major. Such findings indicate that it is critical for
H&T management programs to provide adequate
profession guidance to the potential major stu-
dents and name their programs in a more percep-
tible way. In particular, since H&T management
is a career-oriented major, it appears important
to form a clearer picture about the career paths
available for the potential major students to pur-
sue on when introducing the programs to them
and create a direct and close link between the
name of program and the profession it represents.

The second finding from the interviews about
the reason for not selecting H&T management as
the major is the influence from students’ parents.
Such influential effect from students’ parents can
be detected from the following study subjects’ re-
sponses about why they were not willing to select
H&T management as their major:

“I think because my parents own a restau-
rant, I've always been the restaurant and I'd
want to do something different. 1'd like to
find some other career opportunities avail-
able from other majors.” (R7)

“I've heard hospitality major, but, like, its
not something that even my family recom-
mended to me, so I didn't think too much
about it, you know.” (R11)

The above excerpted interviews show that
another major constraint directly preventing po-
tential students selecting H&T management as
their major could be the discouraging effect from

students’ parents. In particular, the students’ inter-
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ests in selecting H&T management as their major
could be adversely affected when their parents’
involvement in the hospitality industry could not
provide students with the favorable impression
and their parents do not know the industry very
well. Concerning such influential impact played
by students’ parents in their process of major-
selection, it is necessary to share with students’
parents enough information about the major and
provide students with a whole picture of the pro-
fession represented by the major to alleviate the
side effects caused by the one-side-of-story dem-
onstrated by the students’ parents.

The last but not least, another important con-
straint identified from the interviews is related
to the courses offered by H&T management
programs. For example, one of study subjects
shared:

“Yeah, so, originally like coming in the

school I wanted to do the hospitality, but

I thought we had to take a language and 1

had struggled in high school. So, I thought

the best choice for me due to that would be
going to business management.” (R9)

As revealed in the above excerpted interview,
the tough experience of taking certain types of
courses required by the H&T management pro-
grams could be one of major concerns for the
potential major students to select the H&T man-
agement as their major. Taking such factor into
consideration, it appears that H&T management
programs may offer more flexible and tailor-made
course options for their students by identifying
their strength and weakness.

Based on the analysis of collected interviews,

the present study has located some important con-

straints and these identified constraints provide
helpful explanation about why some potential
major students did not select the H&T manage-
ment as their major originally. Such findings
indicate that students’ major-selection process
could be affected by the factors from students’
personal side, their parents’ side, and the H&T
management programs side. An in-depth analysis
of the constraints identified in the present study
has revealed the possible solutions and strategies
the H&T management programs could take to
help the potential major students overcome the
constraints, which prevent them from selecting
H&T management as their major. More signifi-
cantly, different from the previous research, the
present study focused on the switching-major
students, who have been overlooked in the previ-
ous studies, and provided a more comprehensive
view of the major-selectin process by learning
their concerns and difficulties in selecting H&T

management as their major.

5.Conclusion

Different from the previous research which has
primarily focused on identifying the major factors
motivating students to select the H&T manage-
ment as their major, the present study targets at
another side of story, the constraints preventing
students from selecting the H&T management as
their major. In particular, the present study does
not like the previous research which treated the
students studying in the H&T management pro-
grams as a whole uniform entity but recognizes
the fact that among them there are a number of
students switching from other majors. By target-

ing at this particular group of students, the pres-
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ent study is aiming to facilitate students’ major-
selection process, so they can directly and more
quickly find their desirable majors and eventually
complete their degree in a more time-efficient
and cost-effective way. Meanwhile, the study re-
sults will be helpful to develop the more effective
recruitment solutions and strategies for the H&T
management programs by removing those identi-
fied constraints which prevent potential students
from selecting H&T management as their major.
As a result, the more excellent major students can
be recruited, and eventually the more qualified
graduates will be available in the job market for
the H&T industry.

To comply with the fact that many students in
the H&T management programs are switching-
major students, the current study selected a H&T
management program, in which almost 40% of its
students were switching-major students. Through
data analysis, three major types of constraints
were identified. From students’ personal side,
the key factors inhibiting them to select H&T
management as their major are their absence of
information about the career opportunities offered
by H&T management field and their misunder-
standing about the name of major. From students’
parents’ side, the influential elements include
students’ unfavorable impressions about H&T
industry based on their parents’ experiences in
the industry and their parents’ unfamiliarity with
the industry. Last, from the H&T management
programs side, the curriculum design could be a
critical cause for some potential students to avoid
selecting the H& T management as their major.

Based on the findings from the present study,

some solutions and strategies to help students
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overcome the identified constraints can be sug-
gested as the practical implications of the study
findings. To deal with the factors from students’
personal part, the H&T management programs
should provide adequate profession guidance
to the potential major students and name their
programs in a more perceptible way. In particu-
lar, since H&T management is a career-oriented
major, it appears important to form a clearer
picture about the career paths available for the
potential major students to pursue on when intro-
ducing the programs to them and create a direct
and close link between the name of program and
the profession it represents. For example, rather
than naming their programs with a generic term,
such as hospitality, the programs could be more
easily recognized by prospective major students
through adopting the more career-related terms,
such as hotels, restaurants, tourism, and special
events, etc.. To handle the influence from stu-
dents’ parents’ aspect, it is necessary for the H&T
management programs to share with students’
parents enough information about their programs
and provide students with a whole picture of the
profession represented by the major to alleviate
the side effects caused by the one-side-of-story
demonstrated by the students’ parents. For in-
stance, when prospective students and their par-
ents are invited to participate in the on-campus
events, H&T programs should invite the success-
ful alumni or advisory board members from the
industry to provide their successful stories with
both students and their parents, and also provide
students the opportunities to build network with
those professionals and leaders and find their

mentors. Last, the H&T management programs
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should also focus on its own perspective by offer-
ing more flexible and tailor-made course options
for their students based on students’ strength
and weakness. Concerning the diversified nature
of prospective students, the H&T management
programs should take more feasible channels
to know their students. For example, providing
more personal touch to students during freshmen
orientation sessions and offering more custom-
ized degree-seeking paths during the academic
advising sessions.

As the H&T industry is expanding rapidly
at the global level, the demand for the qualified
professionals with a formal education in H&T
management is also rapidly growing. To respond
such increasing demand from industry, the post-
secondary institutions should not only offer more
H&T programs, but more importantly develop so-
lutions and strategies to find out and recruit more
outstanding students and help them engage with
the programs as early as possible. By locating
the fundamental causes preventing the potential
students from selecting the H&T management as
their major and providing the feasible suggestions
for further improvement in recruiting potential
major students, the present study could build a
solid foundation for the future studies in this sub-
ject by focusing on other different countries and
regions, as well as various disciplines.

Although the present research provides valu-
able insights, the results did not come without
limitations, which could direct future research
areas. The primary limitation of the current
study rests in its sampling. This study cannot
claim to be representative of all H&T manage-

ment programs in the United States because it

only focused on one specific H&T management
program, which may make it difficult to apply
the findings to all different programs and institu-
tions. In particular, this study only examined the
undergraduate students, so it is not known what
could be the major constraints for graduate stu-
dents to select H&T management as their major.
To overcome such limitation, a cross-institutional
study including both undergraduate and graduate
students should be conducted in the future. An-
other limitation of this study is the difficulty in
applying the study results in other countries and
regions which practice the different major selec-
tion policies. For example, unlike the United
States, some countries and regions do not have
the flexible major selection policies and put the
restrictions on changing majors. So, the future
studies may focus on those countries and regions
and examine what could be the major constraints
for students to select their majors before they are
accepted by the universities or other educational

nstitutions.

JBSM Vol. 2, No. 1, 2021



REFERENCES

Aldosary, S. A. & Assaf, A. S. (1996). Analysis
of factors influencing the selection of col-
lege majors by newly admitted students.
Higher Education Policy, 9(3), 215-220.

Beffy, M., Fougere, D., & Maurel, A. (2012).
Choosing the field of study in postsecond-
ary education: Do expected earnings mat-
ter? Review of Economics and Statistics,
94(1), 334-347.

Bordon, P. & Fu, C. (2015). College-major
choice to college-then-major choice.7he
Review of Economic Studies, 82(4), 1247-
1288.

Bushell, R., Prosser, G. M., Faulkner, H. W., &
Jafari, J. (2001). Tourism research in Aus-
tralia. Journal of Travel Research, 39(3),
323-326.

Charmaz, K. (2006). Constructing grounded
theory: A practical guide through qualita-
tive analysis. London: Sage Publications.

Crampton, J. W., Walstrom, A. K., & Scham-
bach, P. T. (2006). Factors influencing major
selection by college of business students. Is-
sues in Information Systems, 7(1), 226-230.

Creswell, J. W. (1994). Research design: Qual-
itative and quantitative approaches. Thou-
sand Oaks, CA: Sage.

Creswell, J. W. & Creswell, J. D. (2018). Re-
search design: Qualitative, quantitative,
and mixed methods approaches (5" ed.).
Thousand Oaks, CA:Sage.

Denzin, N. (1989). The Research Act (3" ed.).
Englewood Cliffs, NJ: Prentice Hall.

Why not Choose a Hospitality and Tourism Program

Dodds, R. & Muchnick, H. (2008). Why do
they come: Ryerson University Student
Expectations for choosing a hospitality and
tourism degree. Journal of Hospitality &
Tourism Education, 20(3), 17-19.

Eagan, M. K., Stolzenberg, E. B., Zimmerman,
H. B., Aragon, M. C., Whang Sayson, H., &

Rios-Aguilar, C. (2017). The American fresh-
man: National norms fall 2016. Los Ange-
les: Higher Education Research Institute,
UCLA.

Flick, U. (2005). An introduction to qualitative
research. Thousand Oaks, CA: Sage.

Fusch, P.I., Ness, L.R., (2015). Are we there
yet? Data saturation in qualitative research.
Qualitative Report, 20(9), 1408.

Glaser, B. G. & Strauss, A. 1. (2017). The
Discovery of Grounded Theory: Strategies
for Qualitative Research. New York, NY.:
Routledge.

Guba, E. G. & Lincoln, Y. S. (1989). Fourth
generation evaluation. Beverly Hills, CA:
Sage.

Guest, G., Bunce, A., & Johnson, L. (2006).
How many interviews are enough?: An ex-
periment with data saturation and variabil-
ity. Field Methods, 18, 59-82.

Hastings, S. J., Neilson, A. C., & Zimmerman,
D. S. (2013). Are some degrees worth more
than others? Evidence from college admis-
sion cutoffs in Chile. National Bureau of
Economic Research.

Huyton, J. R. (1997). The implications of
cross-cultural communication in the hotel

industry: A Chinese case. Proceedings of

JBSM Vol. 2, No. 1, 2021

93



94

Wang

1997 National Tourism and Hospitality
Research Conference. Sydney: Bureau of
Tourism Research.

Keck, J. K. (2016). Factors influencing stu-
dent major selection at community college.
[Doctoral dissertation, Eastern Illinois Uni-
vesity]. Institutional Repository. https://the-
keep.eiu.edu/theses/2457/

Keshishian, F., Brocavich, M. J., Boone, T. R.,
& Pal, P. S. (2010). Motivating factors influ-

encing college students’ choice of academic

major. American Journal of Pharmaceutical
Education, 74(3), 1-7.

Kim. S., Guo, Y., Wang, K., & Agrusa, J.
(2007). The study motivations and study
preferences of student groups from Asian
nations majoring in hospitality and tourism
management programs. Tourism Manage-
ment, 28(1), 140-151.

Lee, J. M., Kim, S. S., & Lo, A. (2008) Per-
ceptions of hospitality and tourism students
towards study motivations and preferences:
A study of Hong Kong students. Journal
of Hospitality, Leisure, Sport and Tourism
Education, 7(2), 45-58.

Lee, J. M., Olds, A. D., & Lee, C. (2010). Why
students choose a hospitality and tourism
program: A pilot study of U.S. undergradu-
ate students. Journal of Hospitality & Tour-
ism Education, 22(3), 20-26.

Malgwi, C., Howe, A. M., & Burnaby, A. P.
(2005). Influences on students’ choice of
college major. The Journal of Education for
Business, 80(5), 275-282.

Mohammad, B. A. A. & Alsaleh, H. T. (2013).

Motivation of students to study tourism
hospitality programs. International Journal
of Asian Social Science, 3(7), 1637-1647.

National Center for Education Statistics,
(2017). Beginning college students who
change their majors within 3 years of
enrollment. Retrieved from https://nces.
ed.gov/pubs2018/2018434.pdf

O’Mahony, G. B., McWilliams, A. M., &
Whitelaw, P. A. (2001). Why students

choose a hospitality-degree program. Cor-

nell Hotel and Restaurant Administration
Quarterly, 42(1), 92-96.

Patton, M. Q. (1990). Qualitative Evaluation
and Research Methodology. Newbury Park:
Sage.

Purcell, K., & Quinn, J. (1996). Exploring the
education-employment equation in hospital-
ity management: A comparison of graduates
and HNDs. International Journal of Hospi-
tality Management, 15(1), 51-68.

Riegel, C. D., & Dallas, M. (2004). Hospitality
and tourism: Careers in the world’s largest
industry. In: Guide to College Programs in
Hospitality, Tourism & Culinary Arts (8th
Ed.). Richmond, VA: International Council
on Hotel, Restaurant, and Institutional Edu-
cation (CHRIE), 5-18.

Saunders, B., Sim, J., Kingstone, T., Baker, S.,
Waterfield, J., Bartlam, B., Burroughs, H.,
& Jinks, C. (2018). Saturation in qualitative
research: exploring its conceptualization
and operationalization. Qual Quant, 52(4),
1893-1907.

Shyju, P. J. & Tanwar, N. (2020). Motivation

JBSM Vol. 2, No. 1, 2021



of students to study a tourism programme in
India. Anatolia, 31(2), 288-303.

U.S. Bureau of Labor Statistics (2020, Septem-
ber, 1st). Employment projections. Employ-
ment by major industry sector. Retrieved
December 9, 2020, from <https://www.
bls.gov/emp/tables/employment-by-major-

industry-sector.htm>
Wiswall, M. & Zafar, B. (2013). Determinants

of college major choice: Identification using

an information experiment. Review of Eco-
nomic Studies, 82(2), 791-824.

Wolcott, H. (1994). Transforming qualitative
data, description, analysis, and interpreta-
tion. Thousand Oaks, CA: Sage.

Yin, R. (2009). Case Study Research, Design
and Methods. Thousand Oaks, CA: Sage.
Zhao, J.L. (1991). A current look at hospitality
and tourism education in China’s colleges
and universities. International Journal of

Hospitality Management, 10(4), 357-367.

Why not Choose a Hospitality and Tourism Program

JBSM Vol. 2, No. 1, 2021

95



